
POINT OF DEPARTURE: CLV & ARPU KPIs
MARKETING AUTOMATION



2

ONBOARDING GO CUSTOMERS –
THROUGH A MIX OF E-MAILS, POSTS & PRODUCT TOURS

06/04/2023

E-MAILPOST: ONLINE

PRODUCT TOUR: ONLINE

DAG 1 DAG 3 DAG 7



OPTIMIZING DATA STREAMS & STRATEGY
MARKETING AUTOMATION



406/04/2023

STREAM LINING DATA FLOWS – eMAIL ADDRESSES 
MUST ENTER INTERCOM THE RIGHT WAY FX
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ORDER IN THE BAG (CONVERSION) OR DATA ENRICHMENT –
MARKETING AUTOMATION IS A DOUBLE EDGED SWORD

06/04/2023



SUPPORTING CAMPAIGN ACTIVITIES
MARKETING AUTOMATION



7

REACTIVATING BET25 CUSTOMERS –
ADVANCED TAGGING WITH VOUCHERS

06/04/2023



MISSION: PERMISSION & GDPR
MARKETING AUTOMATION
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MISSION: PERMISSION (BET) –
MOTIVATING ACTIVE BET CUSTOMERS TO OPT-IN

06/04/2023
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MISSION: PERMISSION (BET) – OPT-IN, PLEASE
RESULTS SO FAR

06/04/2023
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UPCOMING PROJECT: 
BRAND SPECIFIC OPT-OUT PAGES INTEGRATED WITH INTERCOM

06/04/2023



OPTIMIZING INTERNAL PROCESSES
MARKETING AUTOMATION
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WELCOMING NEW CUSTOMERS + ORG OPTIMIZATION:
USER STATUS TEMP > USER STATUS OPEN

06/04/2023

DAY 2 DAY 9 DAY 16 DAY 23 DAY 28 DAY 31
E-MAIL

POST: ONLINE
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RESULTS SO FAR
3 WEEKS IN: 11% AND COUNTING

06/04/2023



GOOD NEWS: INTERCOM BILL REDUCED BY 25%
MARKETING AUTOMATION


